2004 GATE PRICES™ & OPENING DATES

AT SELECTED NORTH AMERICAN AMUSEMENT PARKS

ADULT CHILDREN REGULAR
PARK, LOCATION ONE-DAY ONE-DAY SEASON PARKING OPENING DAILY LAST DAY
ADMISSION ADMISSION PASS (1) DAY OPERATION OF OPERATION

BuscH GARDENS TaMPA, Fla. $58 $47 $96 $7 Year Round Year Round Year Round
BuscH GARDENS, Williamsburg, Va. $47 $40 $100 $8 March 27 May 21 - Sept. 6 Oct. 31
CEDAR POINT, Sandusky, Ohio $44 $25 $100(2) $8 May 8 May 9 - Sept. 6 Oct. 31
DISNEYLAND RESORT, Anaheim, Calif. $50 $40 $179(3) $8 Year Round Year Round Year Round
DoLLywoob, Pigeon Forge, Tenn. $42 $32 $60 $6 April 3 May 6 - Aug. 30 Dec. 30
DORNEY PARK, Allentown, Pa. $36 $16 $98(2) $7 May 8 May 29 - Sept. 6 Oct. 31
HoLipay WORLD, Santa Claus, Ind. $32 $24 $120 Free May 1 May 13 - Aug. 15 Oct. 10
KNOTT’S BERRY FARM, Buena Park, Calif. $43 $13 $110(2) $8 Year Round Year Round Year Round
PARAMOUNT CANADA'S WONDERLAND, Maple, Ont. $38 $19 $65 (4) $6 May 2 May 21 - Sept. 6 Oct. 10
PARAMOUNT’S CAROWINDS, Charlotte, N.C. $43 $28 $75 $8 March 20 March 21 - Aug. 15 Oct. 31
PARAMOUNT’S GREAT AMERICA, Santa Clara, Calif. $48(5) $34(5) $70(4) $10 March 27 June 2 - Aug. 22 Oct. 24
PARAMOUNT’S KINGS DOMINION, Doswell, Va. $44 $30 $85(4) $8 March 27 May 31 - Aug. 31 Oct. 31
PARAMOUNT’S KINGS ISLAND, Kings Island, Ohio $43 $28 $85(4) $10 April 9 May 21 - Aug. 22 Oct. 31
SEAWORLD CALIFORNIA, San Diego, Calif. $47 $38 $80 $7 Year Round Year Round Year Round
SEAWORLD FLORIDA, Orlando $58(6) $48(6) $96 $7 Year Round Year Round Year Round
SiLVER DOLLAR CITY, Branson, Mo. $41 $31 $55 Free April 15 April 15 - Oct. 25 Dec. 28

Six FLAGS ASTROWORLD, Houston $45 $27 $86 (7) $7 March 6 May 28 - Aug. 15 Oct. 31

Six Flags Fiesta Texas, San Antonio $43 $27 $59(7) $8 March 6 May 22 - Aug. 15 Oct. 31

Six FLAGS GREAT ADVENTURE, Jackson, N.J. $49 $32 $79(7) $10 April 3 May 12 - Sept. 6 Oct. 31

Six FLAGS GREAT AMERICA, Gurnee, I1. $43 $31 $99(7) $10 May 1 May 14 - Aug. 29 Oct. 31

Six FLAGS MAGIC MOUNTAIN, Valencia, Calif. $47 $30 $90(7) $8 March 27 April 1 - Sept. 12 Jan. 2, 2005
Six FLAGS NEW ENGLAND, Agawam, Mass. $40 $26 $60(7) $10 April 17 May 28 - Sept. 6 Oct. 31

Six FLAGS OVER GEORGIA, Atlanta $43 $26 $50(7) $10 March 6 May 21 - Aug. 15 Oct. 31

Six FLAGs ST. Louts, Eureka, Mo. $42 $25 $65(7) $8 April 9 May 18 - Aug. 17 Oct. 31

Six FLAGS OVER TEXaAS, Arlington $45 $27 $75(7) $9 March 6 May 14 - Aug. 22 Jan. 2, 2005
Six FLAGS WORLD OF ADVENTURE, Aurora, Ohio $40 $25 $61(7) $8 May 1 May 28 - Aug. 29 Oct. 31
UNIVERSAL ORLANDO, Fla. $58 $48 $117(8) $8 Year Round Year Round Year Round
UNIVERSAL STUDIOS HoLLYywooD, Universal City, Calif. $49(9) $39 $79 $8 Year Round Year Round Year Round
WALT DISNEY WORLD RESORT, Lake Buena Vista, Fla. $55 $44 $219(10) $7 Year Round Year Round Year Round
‘WORLDs OF FuN, Kansas City, Mo. $40 $16 $64 $7 April 3 May 24 - Aug. 29 Oct. 31

(1) Cost of season passes and other specials as of April 1; most go up in price or are discontinued after season begins. (2) Valid at most other Cedar Fair theme parks. (3) Deluxe Annual Passport is good for Disneyland and Disney’s Califor-
nia Adventure and includes 45 blackout days. A two-park season passport, with no blackout days, is available for $279. (4) Good at all five Paramount Parks. (5) Buy one day at full price before May 31, receive WOW Card for free admission
throughout rest of season. (6) Buy one day, full-price ticket before April 30, receive Fun Card for free admission throughout rest of season. (7) Good at all Six Flags theme parks, but not at Six Flags waterparks. (8) A 2-Park Annual Power Pass
that also includes Islands of Adventure, with blackout periods, $117. A two-park pass with no blackout dates and free parking, $181. (9) Buy single admission, one-day non-discounted e-ticket before April 30, and receive free, unlimited use
of park for the rest of 2004 with limited blackout dates. (10) Available to Florida residents only. Non-residents pay $393 for annual pass that has no blackout days and free parking.

* All prices rounded to closest U.S. dollar and all prices include tax, if applicable.

SOURCE: Amusement Business Research




